
 

Sales & Marketing



SERVICE FEES NOT SERVICE FREE!

Service Fees



Ongoing discussion for over 10 years.
Why is it so difficult for some?
New agents have an easier time charging a fee.
There seems to be some anxiety around fees.
It's your choice whether to charge or not.
Look at ways that you may feel more comfortable in charging a service fee.
A service fee can make for a positive experience for clients.
Millennials expect to pay a service fee and are happy to do so.
It's up to you what you charge.
If you did charge a service fee pre-covid, you may want to review what you charge.

Service Fees - The Facts



Research and recommendations for wedding resorts and destinations
most suited to the couple.
Seek the best group rates possible.
Secure wedding date and location with the resort.
Confirm airseats & hotel rooms.
Assist with any special requirements in accommodation that your guest
may require.
Manage all travel arrangements and requests for your guests.
Book air and hotel for your guests.
Provide a personalized wedding website.
Provide couples with up-to-date details when requested.
Connect you with the right people at the resort.
Support for any issues, concerns before, during and after departures.
Liasion with resort wedding co-ordinator

What service do you offer?



Social Media
YOUR GREATEST MARKETING TOOL





Over 4.2 billion users (25 million Canadians)
Active 2 - 2.5 hrs per day
90% of Canadians aged 15 - 34 years are active users
80% of Canadians aged 35 - 49 years are active users
60% of Canadians aged 50 - 64 years are active users
Facebook remains the most popular social media platform in Canada;
83% of online Canadian adults report having a Facebook account,
followed by messaging apps (65%), YouTube (64%) and Instagram (51%). 
Facebook also has the highest percentage of daily users (77%), followed
by messaging apps (69%) and Instagram (69%).
The average person has 8 accounts

Social Media Scoop



LEADING MOBILE SOCIAL MEDIA WEBSITES IN CANADA IN MAY 2021, 
BASED ON SHARE OF VISITS



WHAT ARE PEOPLE DOING ON SOCIAL MEDIA?



MOST POPULAR
ONLINE ACTIVITIES
AMONG INTERNET

USERS IN CANADA AS
OF MARCH 2020



Over 1 billion users in 150 countries
56 million downloaded the app during the
month of December 2020
Made over $500 million just in the US in 2020
Many businesses are experimenting
Users are 13 to 40 years
Jennifer Lopez tested
Highest earning TikTok star (Influencer) is
Addison Rae with $5 million

               .....................

Let's Tok!





$500 – the amount TikTok is reportedly
paying influencers to join the app and
start creating content. It’s working well
though. The platform is growing like
crazy.

    

https://www.adweek.com/digital/an-inside-look-into-how-tiktok-could-attempt-to-win-over-influencers/?utm_term=Mobile%20Marketer&utm_content=bufferd55b2&utm_medium=social&utm_source=twitter&utm_campaign=buffer


Are we 
there yet?





Start with a plan
Decide what platform(s) are best for you.
Recognize who your clients are
Build relationships
Pay attention to the trends
Focus on quality over quantity
Use a social media management platform for
scheduling/automation of your posts
Track and analyze your performance

Social Media Business Plan



Start with a plan

Set some goals and objectives
Define your market
Research the competition
Get inspired
Trolling



Decide on a platform

Who are you targeting? What platform do they use?
What are you most comfortable with using?
Research how others use it
Use different platforms to reach different audiences
Expand to other platforms



Recognize who your clients are

Who are they really?
Are you the right fit for that client?
Who is the right client for you?
What do you find most important in a client?



Build Relationships

Special interest groups
Spread the word through friends and family
What are ways you can connect?
What relationships are important to your business?
Connect with influencers in your niche



Watching the Trends

Your clients depend on it
Can lead to potential new clients
Shows your are an expert and on top of your game
You become the 'come to' person
Followers love the 'real' experiences, personal
recommendations and crave information
The market is always changing



Quality over Quantity



Lessens the overall workload
Schedules and automates your posts
Use different formats when posting
Post at the best times to capture followers

Use a Social Media Management Platform



Track and Analyze your Performance

Find out what is working and what is not.



In-your-face selling doesn't work
Pivot to a creative selling technique
Subtle Marketing is key

Social Media Marketing









Search Engines



Search Engines





Accept change
Engage. It's not going to go away
It can be your best marketing tool
It's low cost advertising
Be original, don't copy
Don't annoy, they want to enoy
Never just share a post
Always use hashtags
Struggling? Hire someone
Connect with wedding bloggers

Liz's Best Social Media TIPS



Local Marketing
DO LOCALS KNOW WHO YOU ARE?



Local Marketing

Supporting local businesses is trending
Join local clubs and organizations
Support other local vendors
Attend local events & scope out locations
Become known in your area as THE one to go to for
romantic travel.
Introduce yourself to other local business owners
Advertise in local newspapers
Canada Post direct mail



Georgetown Farmer's Market



Local Facebook Groups







Marketing for Funds

WHAT'S THE BEST APPROACH?



How many bookings have you done?
How many online supplier events have you attended?
How have you supported the supplier?
How will it benefit the supplier?
How do you ask for marketing funds?
What if no funding?

Before you ask........



Build relationships
Partner with other businesses
Prove your worth
Engage
Support

Supplier Etiquette



Back at 5pm for

Romance Travel Trends


